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▪ The new design
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What is the food guide kitchen?
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▪ Part of Canada’s food guide
▪ Promotes healthy eating and nutritional 

well-being
▪ Digital-first 

▪ Offers users 
▪ Recipes
▪ Articles with tips for meal planning and 

cooking
▪ Photos and videos to help users follow 

recipes



The previous design’s problem
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▪ Designed for a small number of recipes

▪ Searching for recipes was difficult
▪ No search bar
▪ Can only filter recipes by meal type 

▪ Lacked the flexibility to integrate dietary 
guidance with the recipes



Why it was important to solve
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▪ It was important to solve this issue as 
recipes:
▪ have the highest engagement rates 

online compared to other food guide 
products 

▪ present a significant opportunity for 
users to develop food skills, make 
healthier food choices, and improve 
their health

▪ illustrate how foods can be combined to 
make a healthy meal 



Project objective
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▪ Link recipes to Canada’s food guide to 
reinforce Health Canada’s dietary guidance

▪ Help Canadians apply Healthy Eating 
Recommendations into their daily lives

▪ Create a cohesive and immersive user 
experience between the food guide’s dietary 
guidance and recipes
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Food guide kitchen 
renovation
▪ Design process

▪ Who we approached
▪ Support and considerations taken
▪ Usability testing
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Design process
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Design process
▪ Heuristic analysis of over 50 popular recipe websites to determine expected features 

needed in our new design
▪ Examples: Food Network, Epicurious, All Recipes, etc.
▪ Features included search, filters, printer friendly stylesheets, focus on recipe 

imagery, different categories for recipes, sort by ingredients, send by email, share 
by social media, feature recipe

▪ Designed an interactive prototype of the proposed site.



▪ Digital communications division, CPAB
▪ Preliminary usability assessment

▪ Resource Management Operations Directorate, HPFB
▪ Developing the website on Drupal

▪ Web standards team, IMSD
▪ Accessibility and WCAG requirements

▪ Chefs
▪ Recipe development
▪ Others in the Health Portfolio (HPFB’s Food 

Directorate, PHAC’s Nutrition North Program) 
contributed to recipes as well

 

Who we approached
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▪ Alignment with Canada’s dietary guidance 
▪ Key messaging: How can we improve what and 

how people eat?
▪ Learning about food skills, meal planning, etc.

▪ Diversity

▪ Choosing recipes, ingredients, and cooking 
methods that reflect the many cultures of people 
living in Canada

▪ Stewardship

▪ Making good use of government expenditures 
▪ Custom photography and videography that 

was not being used in the old recipe template
▪ User experience  

▪ Making it easier to find recipes

Supports and considerations taken
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Usability testing

▪ Tested the prototype for successful task  
completion with 24 participants  
(English & French)

▪ Tasks:
▪ Finding the food guide kitchen
▪ Searching for a vegetarian recipe
▪ Searching for a recipe with a specific ingredient
▪ Finding a recipe’s prep and cook time
▪ Saving a recipe
▪ Finding one recipe to pair with another
▪ Using the mobile website
▪ Finding information about the Food Guide  
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Usability testing
▪ How we tested the prototype

▪ Moderated, remote testing using the think-aloud method
▪ Through screen share and using remote mouse control, users 

interacted with the prototype
▪ Recorded participant’s success and their subjective rating of the 

website’s ease-of-use
▪ Iterate: We made improvements in 4 areas:

▪ making labels clearer
▪ optimizing mobile design
▪ changing the save feature
▪ improving search  
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Making labels clearer
▪ Too many button choices on the home page

▪ Combined 3 buttons into 1
▪ Created a new “The kitchen” label for the 

recipe site
▪ The label “Related resources” was not clear

▪ Participants thought the links were for 
resources not a part of the food guide

▪ Changed to “More from the food guide 
kitchen”

The previous home 
page’s navigation

The new button labels
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Making labels clearer

The recipe 
collections are 
now separate 
from the other 
filters

▪ For the search filters, the label “recipe collections” was not clear

▪ No consensus from participants on one word that describes what is in this filter

▪ Solution: highlight the different recipe collections on the search page
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Optimizing mobile design
▪ Participants tested the mobile design

▪ They found the text size was too small, and the layout was crowded
▪ New layout has bigger text and images, more spacing, and no horizontal scrolling

Before testing After testing
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Changing the save feature

▪ Many expressed reluctance to create an account to save a recipe. They would prefer to 
print the recipe to save it.

▪ Removed the account feature and added a print button instead.

After testing: print to saveBefore testing: login to save
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Improving search
▪ Many missed the filter options as they were hidden in a dropdown. 

▪ Changed the location to be a noticeable left-hand navigation.

The filter design 
before testing:
Click on “Filters” to 
see the dropdown of 
filters

The filter design 
after testing



The new design
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▪ The new food guide kitchen landing page design:

▪ highlights top recipes, food skills articles and 
recipe collections

▪ Improving the design resulted in a significant 
increase for page views:

▪ 57% for total page views

▪ 19% for page views per visit

▪ 38% for page views of Healthy Eating 
Recommendations

 



The new design: search
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▪  The new search page design:
▪ allows users to search recipes by keywords
▪ filters by meal types, cooking appliances, and 

food groupings, which reinforces the food 
guide’s plate recommendations.

▪ Has filters to find recipes that are:
▪ less than 30 minutes,
▪ freezer-friendly,
▪ vegetarian,
▪ using specific ingredients; 
▪ and more!
 



The new design: recipes
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▪ The new recipe page design includes:
▪ visual instruction highlights and videos 
▪ links to relevant Healthy Eating 

Recommendations
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Design process: iteration to analysis
▪ We continue to analyze user behaviors to allow us to continue improving user experience

▪ Using search to find data of what people are looking for

▪ January 2023: searching by meal continues to be the top search terms

▪ In the next iteration, we are considering moving up the meal filters to facilitate popular needs 
of users

 

Current location of 
Meal filter
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▪ This project: 

▪ improved the recipe website’s usability

▪ increased traffic to other food guide pages

▪ supports increased use of Health Canada’s 

dietary guidance.

▪ Conducting usability testing can help Health Canada

▪ improve its service delivery to Canadians

▪ better support public health.

 


